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Hope springs eternal as we write to you surrounded
by many feet of snow and below freezing
temperatures. With some people recently making
new year's resolutions, now may be a good time to
reassess your own state of affairs. Have you
formulated or updated your retirement plan? Are you
saving enough to support that plan? For business
owners, have you updated your marketing plan and
website for the age of social media or do you still
believe that "tweets" are for the birds? Are you
confident in how best to help your family with
common financial challenges?
We at FinArc Investments are here to help you in
any way that we can. We offer a robust financial goal
analysis which can help you deal with questions
about your retirement and focus on which goals are
most important to you. We can be a resource to help
you with financial questions about your parents,
siblings, children, and grandchildren. If you haven't
had a financial update meeting with us in over a
year, we encourage you to visit, Skype or phone us
for one.
FinArc Investments aims to deliver a personalized
and high-value experience to you. If you sense that
a friend, family member or colleague might see
similar value in our work as you do, please don't
keep us a secret. You are their preferred way to
meet someone to help with this important work. To
that end, we hope you find value in this quarter's
newsletter and to speak with you again soon.

Each year in its
annual Retirement
Confidence Survey,
the Employee
Benefit Research
Institute reiterates
that goal setting is a
key factor
influencing overall
retirement
confidence. But for

many, a retirement savings goal that could
reach $1 million or more may seem like a
daunting, even impossible mountain to climb.
What if you're investing as much as you can,
but still feel that you'll never reach the summit?
As with many of life's toughest challenges, it
may help to focus less on the big picture and
more on the details.* Start by reviewing the
following points.

Retirement goals are based on
assumptions
Whether you use a simple online calculator or
run a detailed analysis, your retirement savings
goal is based on certain assumptions that will,
in all likelihood, change. Inflation, rates of
return, life expectancies, salary adjustments,
retirement expenses, Social Security
benefits--all of these factors are estimates.
That's why it's so important to review your
retirement savings goal and its underlying
assumptions regularly--at least once per year
and when life events occur. This will help
ensure that your goal continues to reflect your
changing life circumstances as well as market
and economic conditions.

Break it down
Instead of viewing your goal as ONE BIG
NUMBER, try to break it down into an
anticipated monthly income need. That way you
can view this monthly need alongside your
estimated monthly Social Security benefit,
income from your retirement savings, and any
pension or other income you expect. This can
help the planning process seem less daunting,
more realistic, and most important, more
manageable. It can be far less overwhelming to
brainstorm ways to close a gap of, say, a few

hundred dollars a month than a few hundred
thousand dollars over the duration of your
retirement.

Make your future self a priority,
whenever possible
While every stage of life brings financial
challenges, each stage also brings
opportunities. Whenever possible--for example,
when you pay off a credit card or school loan,
receive a tax refund, get a raise or promotion,
celebrate your child's college graduation (and
the end of tuition payments), or receive an
unexpected windfall--put some of that extra
money toward retirement.

Retirement may be different than you
imagine
When people dream about retirement, they
often picture images like exotic travel, endless
rounds of golf, and fancy restaurants. Yet a
recent study found that the older people get,
the more they derive happiness from ordinary,
everyday experiences such as socializing with
friends, reading a good book, taking a scenic
drive, or playing board games with
grandchildren. (Source: "Happiness from
Ordinary and Extraordinary Experiences,"
Journal of Consumer Research, June 2014)
While your dream may include days filled with
extravagant leisure activities, your retirement
reality may turn out much different--and that
actually may be a matter of choice.

The bottom line
Setting a goal is a very important first step in
putting together your retirement savings
strategy, but don't let the number scare you. As
long as you have an estimate in mind, break it
down to a monthly need, review it regularly, and
increase your investments whenever possible,
you can take heart knowing that you're doing
your best to prepare for whatever the future
may bring.

*All investing involves risk, including the
possible loss of principal, and there can be no
assurance that any investment strategy will be
successful.
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Helping Your Parents Manage Their Finances
As the U.S. population gets older, more people,
particularly baby boomers, are confronting a
dilemma. As parents age, their ability to
manage their own finances may decline. That
can make it more likely that they may neglect
the life savings they've worked so hard to
accumulate or make costly mistakes with them.
Even worse, they're more likely to fall victim to
one of the fraudulent schemes that frequently
target seniors. "Financial Fraud and Fraud
Susceptibility in the United States," a
September 2013 report prepared for the FINRA
Investor Education Foundation, found that
seniors were 34% more likely to lose money to
fraudsters than were those in their 40s.

And yet many seniors, especially those who
have always been independent and/or
money-savvy, may be reluctant to accept
advice or help from their children, or even
discuss living expenses, health care plans,
investments, or general estate planning. Sadly,
postponing that discussion can increase the
difficulty of tackling whatever problems may
eventually arise.

What's behind parental reluctance?
Suggesting that parents might benefit from
assistance, either from their children or a
professional, may remind them of their own
mortality. People are living longer; if they're still
active and involved, they may have difficulty
accepting that their current good health and
financial comfort may not always continue.

Also, some seniors may be reluctant to discuss
finances because it can reinforce a sense of
loss; this could be especially true if they can no
longer drive or participate in activities they
enjoy. Admitting that they need help with
financial issues may make them feel as though
one more area is no longer under their control.
If this is the case, they might respond to the
idea that addressing important issues
now--planning for ill health or an
incapacity--could give them greater
decision-making power over their quality of life
later.

Parents also may be uncomfortable discussing
finances with only one child, preferring to
involve all siblings. In this case, you may need
to either try to reach a consensus about which
child is best equipped to help, or divide
responsibilities among siblings. For example,
one child might assist with billpaying and
day-to-day expenses while another reviews
investments or handles health insurance,
Medicare, and Social Security.

In some cases, parents may respond to the
idea that taking action sooner rather than later
can help prevent the loss of much of their

hard-earned savings to taxes or scams. If
they're uncomfortable discussing finances with
you, you could suggest working with a third
party who can review their situation and make
recommendations that could then be discussed
jointly.

When to offer help
Here are some signs that a parent might need
some assistance: confusion about whether
direct-mail offers are advertising or bills; failing
to pay bills or file documents properly,
especially if someone has always been highly
organized; complaints about being unable to
make ends meet; talking about the merits of
certain investments, especially unfamiliar ones
and especially if a parent hadn't previously
exhibited much interest in investing; unusual
behavior, such as making unexpected large
purchases or spending a lot of time gambling.

Be sure to rule out other physical problems,
such as an infection or difficulties with vision or
hearing, before assuming that mental confusion
is automatically a sign of dementia.

A start is better than nothing
If parents are reluctant to discuss specific
figures, try to make sure that key information,
including online account information and
passwords, is on paper, and that someone else
knows the location of those items and will be
able to access them if necessary.

You might start providing assistance in stages.
Offer to review checking account statements
and/or credit card bills to ensure they're not
paying for services they want to cancel or didn't
request; this may give you insight into the
overall state of their finances. Because seniors
may be more willing to discuss issues such as
health insurance and preferences regarding
long-term care or end-of-life decisions before
other topics, building trust in these areas could
increase comfort levels on both sides with other
matters.

If a trust has been set up, a trustee might be
the logical person to handle finances, since he
or she may eventually have to deal with
trust-related issues anyway. The same is true
for someone who has been granted a durable
power of attorney, even if he or she doesn't yet
have full responsibility for managing finances.
And in a worst-case scenario, children can
petition a probate court to name a conservator
or guardian. Whatever approach you take, one
of the key challenges of this process is to
respect a parent's dignity while protecting his or
her ongoing well-being.

Postponing a discussion
about helping a parent with
his or her finances
increases the odds that
problems could arise before
that discussion takes place.
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Is Your Marketing Plan Stuck in the 20th Century?
Successful small-business owners understand
the basics of marketing: Know your customers
well and deliver messages in ways that will
reach them best. Common components of a
well-devised marketing plan often include
customer surveys, advertising, promotions, and
direct mail, as well as a carefully designed
website, which in today's mobile world is the
go-to source for basic company information.
But is all that enough?

To quote a famous 20th-century musical sage,
"The times, they are a-changin'." Business
owners who want to keep up with a changing
customer base (and the dynamic technology
available to them) will need to be familiar with
the latest in 21st-century marketing tactics.
Following is a brief primer that can help you get
started.

The new and improved word of mouth
There is perhaps no more cost-effective form of
marketing than an unsolicited endorsement
from a satisfied customer. And in the 21st
century, the opportunity for "word-of-mouth"
publicity has taken on a whole new
dimension--a global dimension, even for the
smallest of businesses. Facebook, Twitter,
LinkedIn, Pinterest, Instagram, Yelp--the list of
social media sites increases seemingly by the
day. Through these sites, customers can share
their experiences far and wide. Remember the
popular 1980s television commercial, in which a
famous actress raved about a brand of
shampoo, saying, "I told two friends about it,
and they told two friends, and so on, and so on,
and so on..."? Social media is a bit like that,
only nearly instantaneous and often with
unexpected consequences.

When a positive message about your
organization "goes viral"--i.e., the two friends
become many friends--you have essentially hit
the marketing jackpot. However, if a negative
message goes viral, you may need to mobilize
for damage control. For this reason, it's
important to understand how social media
works.

Opportunities in social media
Social media provides an ideal opportunity to
build trust among current and prospective
customers. The objective is to engage your
"followers"--those who choose to follow your
posts--in a way that inspires them to "like" and
"share" positive messages about your
organization, and eventually click through to
your website to initiate a sale or generate a
lead.

High-quality engagement is derived from
"content" rather than traditional advertising.

Effective content is a story, image, or brief
message that captures attention by educating,
informing, entertaining, or provoking emotion.
For example, you could spotlight your
company's commitment to a popular cause, or
demonstrate how your product has helped
improve a customer's life in some remarkable
way (with the customer's permission, of
course). If your business provides counsel or
services to other businesses, you might draft a
blog post or white paper demonstrating your
expertise. The idea is to deliver content that will
generate conversations reflecting positively on
your organization.

#whatsallthefussabouthashtags?
Many, if not most, social media posts end with
a word, phrase, or string of words and phrases
preceded by the hash symbol (#). This symbol
ensures that all words that follow become
searchable terms in many social media outlets.
Hashtags can help your company become part
of conversations surrounding a particular topic.
For example, if you sell products that help
consumers reduce costs, you could end your
post with #moneysavingtips.

Additional ideas
• Many social media outlets limit your message

to a small set of characters. While it can be
challenging to create meaningful content in a
limited amount of space, regular posts of this
sort can help you stay top-of-mind with your
followers. You can also use these messages
to drive traffic to more detailed messaging.

• Stories told through visuals tend to be more
effective than text. According to Inc.
magazine, videos on Facebook's leading
brand pages were shared 12 times more
often than texts and links, and photos
received twice as many likes as text
updates.*

• Encourage your followers to post their own
photos, videos, and stories highlighting how
they've used your products and services, and
to hashtag the benefit of your product or
service as well as your company name.

• Capitalize on opportunities that arise
organically. For instance, many companies
have used #TBT (Throwback Thursday) to
publicize their company's history.

A final word of caution: Even the most
well-intended stories can backfire if there's any
room for misinterpretation. Humor, in particular,
can be tricky. Before hitting "post," consider
carefully how your message might read to a
wide variety of people.

*Source: "Lights, Camera, Action!" Inc.
magazine, November 2013

Where do you start?

As you do with your traditional
advertising strategy, when
choosing social media outlets,
you first need to identify the
locations your current and
potential customers frequent,
and then target content
accordingly.

According to a recent webinar
sponsored by the Small
Business Administration titled
"How Social Media Can Help
Your Small Business
Succeed," Facebook is the
ideal way to reach the largest
number of general consumers,
while LinkedIn may be the best
avenue for a company in the
business-to-business arena.

Another idea may be to
outsource your social media
strategy and ongoing
maintenance. Many options are
now available for
small-business owners who
need assistance and advice in
this area.
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Should I be worried about a Federal Reserve interest
rate hike?
After years of record-low
interest rates, at some point
this year the Federal Reserve
is expected to begin raising its

target federal funds interest rate (the rate at
which banks lend to one another funds they've
deposited at the Fed). Because bond prices
typically fall when interest rates rise, any rate
hike is likely to affect the value of bond
investments.

However, higher rates aren't all bad news. For
those who have been diligent about saving
and/or have kept a substantial portion of their
portfolios in cash alternatives, higher rates
could be a boon. For example, higher rates
could mean that savings accounts and CDs are
likely to do better at providing income than they
have in recent years.

Also, bonds don't respond uniformly to interest
rate changes. The differences, or spreads,
between the yields of various types of debt can
mean that some bonds may be under- or
overvalued compared to others. Depending on
your risk tolerance and time horizon, there are
many ways to adjust a bond portfolio to help
cope with rising interest rates. However, don't

forget that a bond's total return is a combination
of its yield and any changes in its price; bonds
seeking to achieve higher yields typically
involve a higher degree of risk.

Finally, some troubled economies overseas
have been forced to lower interest rates on their
sovereign bonds in an attempt to provide
economic stimulus. Lower rates abroad have
the potential to make U.S. debt, particularly
Treasury securities (whose timely payment of
interest and principal is backed by the full faith
and credit of the U.S. Treasury), even more
attractive to foreign investors. Though past
performance is no guarantee of future results,
that's what happened during much of 2014.
Increased demand abroad might help provide
some support for bonds denominated in U.S.
dollars.

Remember that bonds are subject not only to
interest rate risk but also to inflation risk, market
risk, and credit risk; a bond sold prior to
maturity may be worth more or less than its
original value. All investing involves risk,
including the potential loss of principal, and
there can be no guarantee that any investing
strategy will be successful.

How can college students save and spend money
wisely?
College is a pivotal time in a
young adult's life. Students
gain a sense of independence
that is accompanied by

responsibility--especially when it comes to
finances. If you're a new college student, it can
be overwhelming to figure out how to save and
spend money wisely. However, if you take time
to plan, you won't have to worry about spending
money carelessly. And your parents will be glad
to avoid desperate pleas for cash over the
phone.

It may be helpful to review campus resources
ahead of time so you can eliminate items that
you don't necessarily need to bring with you to
school. Why bring your car and pay for an
expensive parking pass if you can use free
public transportation? Similarly, it might make
more sense to borrow textbooks from your
university's library or rent them rather than fork
over the dough to buy pricey books you'll use
for a single semester.

Next, establish a monthly budget. Track your
expenses for a month to determine where most
of your money is going, then look for the areas
where you need to reevaluate your spending.

For example, you may be spending too much
on take-out when you already have a prepaid
meal plan at your school. Take advantage of
your plan and put that money toward something
else in your budget like clothing or
entertainment.

What if you have excess cash? Set aside a few
dollars each week to create an emergency
fund. Over time, that money could accumulate,
and you never know when it might come in
handy.

But if you still find yourself strapped for cash,
most college campuses offer a variety of
part-time jobs that are designed to fit into a
student's busy schedule. Ask about a job the
next time you go to the gym for a workout or the
dining hall for a meal. Or you can use your
school's career service website to browse
work-study options available on campus. As
long as you're aware of what's available to you,
you'll be better informed to make wise money
decisions, which enables you to focus on
making the most of this chapter in your
academic career.
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